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Executive summary

Access to Finance Rwanda (AFR) is a Rwandan not-for-profit organisation established in March 2010. AFR’s
strategic focus s stimulating financial sector development by partnering with financial institutions and other
stakeholders to increase access to and use of financial services. AFR identifies and addresses constraints that
prevent the financial market from reaching Rwanda’s low-income population and promotes innovations
and learning that result in sustainable change in the financial sector. Improving access to financial services
for women, rural poor, and youth is a particular focus. AFR is guided by the Making Markets Work for the
Poor (M4P) approach recognising that efforts to increase financial inclusion have to be market-led in order
to ensure sustainability. AFR supports the Government of Rwanda'’s development objectives by aligning all
of its interventions to national policy frameworks, including the Financial Sector Development Programme
(FSDP 1) and the National Strategy for Transformation (NST) 2017-2014.

AFR commissioned MarketShare Associates (MSA) to conduct this gendered social norm diagnostic in
Rwanda, whichisaimedatbetterunderstanding how particularsocial normsinfluence women entrepreneurs’
financial inclusion (or exclusion) in Rwanda. Specifically, the diagnostic intended to generate insights and
influence AFR programming around financial services and policy by developing a good understanding
of how gendered social norms affect women entrepreneurs’ financial inclusion. The study follows MSA's
Behavioural Analysis and Norm Diagnostic (BAND) and CGAP and MSA’s Gendered Social Norms in Financial

Inclusion Diagnostic Guidance.

This study provides country-level insights into social norms that impact women entrepreneurs’ access
to, use of, and benefits from financial services. It also generates new insights on how gendered social
norms impact women entrepreneurs’ access to and usage of financial services. These findings can be
leveraged to influence the financial market system to better meet women entrepreneurs’financial needs,
lead to better development outcomes, and influence stakeholders and decision-makers to promote their

financial inclusion.

Key findings related to access to, use of, and benefit from financial services:

Access to financial services

«  Women entrepreneurs ability to grow their business is constrained by limited access to
information about financial services and lacking the qualifications to apply for credit

«  The social norm that women should prioritise family over business is upheld at
multiple levels within society and is particularly impacted by both age and marital
status. However, this norm is slowly being challenged by those in urban areas and in
response to the rising cost of living
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Use of financial services

Women entrepreneurs are constrained by the lack of financial literacy to understand
the use of available financial products as well as collective decision-making power
over loan use for married women

On the social norm that women should rely on financial support from family over
financial service providers, most respondents noted that women entrepreneurs
should borrow from FSPs, but they may face barriers in doing so, such as collateral
requirements

Related to privacy, male and female respondents were split on the level of finical
transparency required between spouses, with rural and urban settings impacting
this norm

Benefit from financial services

For women entrepreneurs, decision-making on the management of money earned
through business activities is collective, between family and business members.

The social norm which influences women entrepreneurs giving income earned to
their partner or male household member was challenged by individuals, and often
upheld at the institutional level (government and FSPs) as it is commonly believed
that husbands remain the most importance influencers in determining women
entrepreneurs’ role in the decision-making process. However, women entrepreneurs
noted that their family and family-in-law were the most influential.

Recommendations

The study concludes with a set of recommendations for AFR to consider as they aim to shift social norms

that prevent women entrepreneurs from accessing, using, and fully benefiting from financial services.

These recommendations are summarised as follows:

(@an)]

SOCIAL NORM 1

Women entrepreneurs should prioritise family over business

RECOMMENDATION: RECOMMENDATION:

Raise the visibility of successful women Promote alternative childcare solutions.
entrepreneurs with families.
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SOCIAL NORM 2

Women entrepreneurs should rely on family for financial
support instead of financial service providers

RECOMMENDATION: RECOMMENDATION: RECOMMENDATION:
Close the gender gap in Protect women's Tailor FSP outreach
startup funding. property rights. strategies to target women.

SOCIAL NORM 3

Women entrepreneurs should not have financial privacy from their spouses

RECOMMENDATION: RECOMMENDATION:
Develop creative workarounds in the design Put in place policies and provide referrals
of savings products that can help protect to women entrepreneurs who are victims
women'’s privacy and control of financial of Gender-Based Violence.

accounts and services.

SOCIAL NORM 4

Men should manage the finances

RECOMMENDATION: RECOMMENDATION:

Increase the perception of bank accounts Strengthen women'’s financial capability
as “family friendly”.
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1. Introduction

AFR commissioned MarketShare Associates (MSA) to conduct this gendered social norm diagnostic
in Rwanda, which is aimed at better understanding how particular social norms influence women
entrepreneurs’ financial inclusion (or exclusion) in Rwanda. Specifically, the diagnostic intended to
generate insights and influence AFR programming around financial services and policy by developing a
good understanding of how gendered social norms affect women entrepreneurs’ financial inclusion. The
study follows MSA's Behavioural Analysis and Norm Diagnostic (BAND)' and CGAP and MSA's Gendered
Social Norms in Financial Inclusion Diagnostic Guidance.

This study provides country level insights into social norms that impact women entrepreneurs’ access to,
use of, and benefits from financial services. It also generates new insights on how gendered social norms
impact women entrepreneurs’access to and usage of financial services. These findings can be leveraged to
influence the financial market system to better meet women entrepreneurs’financial service needs, lead to
better development outcomes, and influence stakeholders and decision-makers to promote their financial
inclusion.

1.1 Objective of the Research

The objective of the research was to undertake a social norms diagnostic that generates insights and
influence AFR programming around financial services and policy by developing a good understanding
of how gendered social norms affect women entrepreneurs’ financial inclusion. This in turn is expected to
support AFR to design successful financial inclusion interventions. The study generates new insights on
how gendered social norms impact women entrepreneurs’ access to and usage of financial services. Those
findings will be leveraged to influence the financial market system to better meet women entrepreneurs’
financial service needs, lead to better development outcomes and influence stakeholders and decision
makers to promote their financial inclusion.

While the behaviours of all market actors in the system (including policymakers, financial services providers,
bank tellers, etc.) are governed by social norms, the primary focus of this study is on the demand-side
- understanding women entrepreneurs’ own behaviour and factors influencing their behaviours, when
accessing and using financial products and services. In addition, this study does include select stakeholders
to triangulate the information and to get their views on the social norms that affect women entrepreneurs’
access, use and control of income.

' MarketShare Associates. BAND Methodology. 2017. https://marketshareassociates.com/behavioral-analysis-norms-diagnostic-tool/;
CGAP and MarketShare’s Gendered Social Norms in Financial Inclusion Diagnostic Guidance, 2022. https://www.findevgateway.org/
paper/2020/07/gendered-social-norms-financial-inclusion

10
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1.2 Diagnostic process

The study used Behavioural Analysis and Norm Diagnostic (BAND) methodology? which conducts research
in three phases:

sl

Design and Plan

The purpose of this
phase was to define the
boundaries and objectives
of the social norm
diagnostic process which
includes determining the

broad financial inclusion
outcomes, the behaviour
change objectives,

%

Behaviour Exploration

The purpose of this
phase was to explore the
behaviours that result in

women entrepreneurs
being possibly excluded
or underserved by the

financial sector and the
social norms behind these
influencing behaviours.

Deep Dive

The purpose of this phase
was to investigate targeted
social norms in more
depth and to understand
how the social norms are
enforced, by whom and
the potential for change.

defining the target
location and target group.

1.2.1 Design and Plan

In this phase, the study defined the financial inclusion outcome and change objective, target location and
target group.

Financial Inclusion Outcome and Change Objectives

In order to ensure that the findings are actionable, the diagnostic focused on the financial inclusion
outcome and behaviour change objectives that AFR aims to achieve, so that the relevant behaviours can
be examined in depth to understand where social norms may play a role. In collaboration with AFR and
its stakeholders, the financial inclusion outcome and change objectives were agreed on during a design
workshop at the beginning of the study.

2 MarketShare Associates. BAND Methodology. 2017. https://marketshareassociates.com/behavioral-analysis-norms-diagnostic-tool/;
CGAP and MarketShare’s Gendered Social Norms in Financial Inclusion Diagnostic Guidance, 2022. https://www.findevgateway.org/
paper/2020/07/gendered-social-norms-financial-inclusion

11
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The financial inclusion outcome of the research is defined as the following:

Figure 1: Financial Inclusion Outcome for gendered social norms diagnostic on financial
inclusion in Rwanda

Financial Inclusion Outcome

Women entrepreneurs in rural and urban areas in Rwanda increase
their access, use and benefits from financial products and services

The research was based on the following three change objectives:

Figure 2: Change objectives for gendered social norms diagnostic on financial inclusion in Rwanda

Change objectives

Women entrepreneurs access Women entrepreneurs use Women entrepreneurs
financial products and services financial products and services have the decision-making
to grow their own business to grow their own businesses power to manage income

from their businesses

Target Location

The study was conducted in the following three districts: Rubavu, Nyagatare and Burera. Rubavu is the
most economically powerful in terms of its poverty rate, level of financial inclusion, and economic activity,
as detailed below. Burera and Nyagatare were of particular interest because of their rural characteristics,
and they face unique social norms that constrain financial behaviours. Evidence for findings on urban
behaviours and social norms was gathered from Rubavu whereas the findings on rural behaviours and
social norms was gathered from Burera and Nyagatare. These three districts were chosen and agreed on by
AFR and its stakeholders during the design workshop.

Rubavu is located in the Western Province and is largely urban. Its poverty rate is 36 percent® which is
below the national average of 38.2 percent and 36 percent of the population have access to formal financial

3 https://www.statistics.gov.rw/datasource/integrated-household-living-conditions-survey-5-eicv-5

12
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services and products.* Major economic activities include crops, livestock, informal cross-border trade, and
tourism. Given its location on the border with the Democratic Republic of the Congo and on the shores
of Lake Kivu, Rubavu'’s prospects for boosting informal cross-border trade and strengthening its tourism
industry are high.> In addition, fertile soils provide huge potential for the district’s agriculture sector.®
Women are predominantly engaged in cross-border trade, small businesses, embroidery, paid agricultural
labor and food processing.

Burera is located in the Northern Province. It shares a border with Uganda and is mostly rural. Its poverty
rate is 45 percent’ and 28 percent of the population have access to formal financial services and products.®
Major economic activities include crops and livestock. Women are primarily engaged in food processing,
embroidery, informal cross-border trade and paid agricultural labor.

Nyagatare is located in the Eastern Province bordering Uganda and is mostly rural. Its poverty rate is 50
percent®and 13 percent of the population have access to formal financial services and products.’® Crops and
livestock constitute the main economic activities. Women are involved in basketmaking, food processing,
embroidery, informal cross-border trade and paid agricultural labor.

Figure 2: Study norms diagnostic study locations — Rubavu, Nyagatare and Burera

Burera
Nyagatare

s ‘4.‘

https://www.bnr.rw/fileadmin/user_upload/2020_Rwanda_Finscope.pdf
https://knowledge-uclga.org/IMG/pdf/rubavudistrict.pdf

Ibid.
https://www.statistics.gov.rw/datasource/integrated-household-living-conditions-survey-5-eicv-5
https://www.bnr.rw/fileadmin/user_upload/2020_Rwanda_Finscope.pdf
https://www.statistics.gov.rw/datasource/integrated-household-living-conditions-survey-5-eicv-5
0 https://www.bnr.rw/fileadmin/user_upload/2020_Rwanda_Finscope.pdf

© @ N o u »
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Target Group

The study focuses on understanding the behavioural drivers and social norms that affect women
entrepreneurs in rural and urban areas, i.e., the “target group.” While the behaviours of all market actors in
the system are governed by social norms, this study primarily focuses on the demand-side: understanding
the behaviour of women entrepreneurs and the factors influencing their behaviour when accessing and
using financial products and services.

To better understand how social norms influence women entrepreneurs’ wants, needs and behaviours,
the target group was segmented based on marital status and age. To explore the differences in access
to financial services among key sub-groups of women entrepreneurs are divided into married and not
married (single, divorced, separated, and widowed), as well as two age groups: 16-30 years old (youth), and
31-55 years old (adult).

As shown in Figure 4, this report focuses its findings on four key segments of women across rural and
urban locations.

Figure 4: Profiles of women entrepreneurs

2

)
] 1]
Married adult

Single youth
women women

Married youth

Single adult
women women

Still lives with
their parents

May or may not
have children

Deemed to be
inexperienced
and careless

Needs
permission from
their parents

Lives with
husband and/or
with husband'’s
family

Has young
children

Deemed to be
inexperienced,
careless, and
potentially
promiscuous

Needs permission
from husband

Lives by herself

Has older
children whom
she can rely on

Deemed to be
experienced and
independent

Makes decisions
independently

Lives with
husband and/or
with husband'’s
family

Has older
children

Deemed to be
experienced and
independent

Makes decisions
independently
but shares
decisions with
husband
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Stakeholders

This study conducted KlIs with 15 stakeholders consisting of the following entities:

Government Institutions:

These include the Ministry of Gender and Family Promotion (MIGEPROF), Gender
Monitoring Office (GMO), the National Bank of Rwanda (BNR) and representatives from
the three district offices of Burera, Nyagatare and Rubavu."" MIGEPROF’s mandate in
relation to gender promotion and women’s empowerment consists of developing policies
related to the advancement of gender equality and women’s empowerment. GMO'’s
mandate is to monitor gender mainstreaming and fight against gender-based violence
(GBV) and injustices in public, private, civil society, and religious institutions to achieve
gender equality in Rwanda. BNR’s mandate is to regulate the financial sector to ensure
financial stability and a sound financial system. BNR has embraced innovation, diversity,
and inclusiveness as key governance principles to ensure economic integration.

Financial Service Providers (FSPs):

These include VisionFund Rwanda, Urwego Bank, and RIM Ltd. All three reported that they
serve individual, group, and corporate customers. They offer various savings products,
including individual accounts, group savings, child savings schemes, and fixed deposits,
among others. Loan products include individual, group, and Village and Savings Loan
Association (VSLA) loans, as well as business and agriculture loans, salary advances,
among others. The FSPs also offer financial literacy programs to groups and small
businesses, and training programs in agriculture best practices and programs to empower
entrepreneurs. Some community outreach activities include mobilising agents in search
of new customers, one-on-one meetings with potential clients, and intentional targeting
of women and youth.

Civil Society Organisations (CSOs):

These include Rwanda Women Network, the Rwanda Men’s Resource Centre, Care
International, Women for Women International, and a specialised cluster of women, youth
and people with disability entrepreneurs that form part of the Private Sector Federation
(PSF). All the CSOs promote gender equality through various programs to empower
women to become effective leaders and advocate the rights of women and girls. Some
work to address social norms and perceptions about men and women in society, while
others focus on specifically women entrepreneurs and youth.

" Information on the mandates of the government institutions was collected via Klls

15
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1.2.2 Behaviour Exploration

To understand behaviours, norms, and social structures prevalent across rural and urban populations
pertaining to Rwandan women entrepreneurs, the study undertook an exploratory phase aimed at:

Exploring prevailing social norms
Identifying the key * in the immediate environment of

behaviour of the women entrepreneurs that affect
target group their access, use, and benefit from
available financial services.

For this phase, a quantitative survey was conducted via phone. The sample were primarily recruited from
the customer base of three FSPs, namely RIM, Urwego Bank, and Vision Fund. Additional participants were
recruited from the VSLAs, whose list was provided by Care International. Upon completing the recruitment
activities, a total of 1,370 individuals with valid telephone numbers were contacted, out of which 615
respondents participated in the survey.

Demographic breakdown of the participants of the behavioural exploration phase

The sample selected for the exploratory study included 615 entrepreneurs with equal representation across
rural and urban areas. The sample for the rural population were drawn from the Burera and Nyagatare
districts and the sample for the urban population were drawn from Rubavu districts. As for the gender
breakdown, 70 percent of the sample comprised women while the remaining 30 percent comprised men.

The majority of the respondents were married (68 percent), while the remaining (32 percent) were not
married (single, divorced, or widowed). In addition, to understand the prevalence of varying attitudes
and practices in understanding and practices of financial tools respondents from youth (ages 16-30) and
adult (ages 31-55) were interviewed, making up 22 percent and 78 percent of the sample, respectively. The
demographic characteristics of the respondents of the quantitative survey are summarised below.

Figure 5: Demographic data representing the respondents of the behaviour exploration quantitative survey
District

Burera Nyagatare Rubavu
26% 26% 48%

AN\ Rural ﬁm Urban

Gender

Women Men
70% 30%



Gendered Social Norms Diagnostic and their Impact on Women's Financial Inclusion in Rwanda

Business ownership

Shared ownership ———

31%
""" —— Female owned
50%
Male ownership —
19%
Type of business
Other —
3%
Agri-business ———— Trader
7% 69%

Crop production ——
21%

The sample also collected statistics for different levels of education: 57 percent had primary education,
34 percent secondary, 4 percent tertiary, and 5 percent with no education. However, the entire sample
was drawn from entrepreneurs’ representative of 50 percent female-owned businesses, 19 percent male-
owned business, and 31 percent shared ownership with either family or friends. Business representation
came from small to medium-sized businesses, mainly in trading (69 percent) and agri-business (28 percent).
The average number of employees ranged around two, with an approximate monthly income above RWF
50,000 (about USD 50).

1.2.3 Deep Dive

To examine the social norms, the study conducted a qualitative survey across rural and urban population of
Rwandan women entrepreneurs. The primary purpose was to conduct an in-depth investigation targeting
behavioural drivers in order to collect deeper insights on the drivers with the goal of understanding why
and how they are enforced. The key objective of this phase was to examine the prioritised social norms in
detail and complete the social norm profiles by collecting and triangulating information between women
entrepreneurs and their influencers.

17
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For this phase, a qualitative survey was conducted using a combination of key informant interviews (Kll) and
focus group discussions (FGDs). A total of 40 FGDs and 36 KlIs were conducted. A total of 287 respondents
participated in the FGDs and the Klls consisted of 21 women entrepreneurs and 15 stakeholders. (Please
consult Annex A for a list of stakeholders interviewed.)

Demographic breakdown of the participants for the deep-dive phase

For the deep dive, the study conducted 40 FGDs and 36 KllIs. Out of the 40 FGDs, 30 FGDs were conducted
with women entrepreneurs and 10 FGDs were conducted with influencers. Out of the 36 Klls, 21 KlIs were
conducted with women entrepreneurs (11 Klls in Rubavu, 6 Klls in Burera and 4 Klls in Nyagatare), and 15
Klls were conducted with stakeholders in Kigali and the three districts. The sample breakdown by research
instrument and location are summarised in Figure 6 below.

Figure 6: FGD distribution by district for deep dive data collection

Burera

Nyagatare

@ Number of FGDs with women entrepreneurs @ Number of FGDs with influencer groups @ Total number of FGDs

18
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The study engaged a total of 234 women entrepreneurs through the FGDs and Klls (17 women
participated in both the FGDs and Klls). 47 percent of the women resided in Rubavu, 29 percent in Burera,
and 24 percent in Nyagatare. Evidence for findings regarding urban behaviours and norms was gathered
in Rubavu, whereas findings in Burera and Nyagatare captured practices and constraints amongst the
rural population of Rwanda. The demographic characteristics of the participants in the deep dive are
summarized in Figure 7 below.

Figure 7: Demographic data representing the participants in the deep dive

District
Burera Nyagatare Rubavu
47% 24% 29%

Marital status

Not married Married
27% 73%

Age

>55 ——— Ii 16-24
6% 13%

25-30
41-55 16%
31%
31-40
34%

73 percent of the women entrepreneurs were married while the remaining (27 percent) reported that they
were not married (single, divorced, or widowed). Seventy-one percent of the women entrepreneurs were
above the age of 30, while only 29 percent were between the ages of 16 and 30. In terms of education,
53 percent reported they had a primary education, 33 percent secondary education, 7 percent tertiary
education, and four percent reported they were illiterate. In terms of business activities, the majority of
women entrepreneurssellagriculture goods, including sorghum oramasaka, fruits, livestock,and vegetables.
Other women entrepreneurs reported that they sell clothes, shoes, and work as a tailor or hairdresser.

19
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2. Definitions: Social Norms and
Behavioural Drivers

In this section, we provide definitions on key concepts used in the rest of the report.

What are Social Norms?

Social norms are expectations of behaviour held by a collective group
of people that govern social behaviour (MarketShare Associates, 2016).

Social norms are gendered when different norms apply to women and men, and impact women and
men in different ways, particularly regarding their engagement in economic activity. They permeate
all aspects of community and individual life and are most visible in the differences in roles and
expected responsibilities held by women and men in households, markets, and public life.

A social norm profile is used to outline specific data points important to understanding each norm. This
study examined six data points, including personal beliefs, empirical expectations, normative expectations,
influencers, sanctions, and exceptions (see Figure 8)

Figure 8: MSA's Social Norm Profile

People’s individual preferences, independent of what others do

Personal beliefs or what is deemed to be appropriate

Empirical expectations People’s beliefs about ‘what others do'

Normative expectations People’s beliefs about ‘what others think should be done'

Influencers Positive or negative reactions to a behaviour

Sanctions The people to whom women'’s behaviour matters to and why

Exceptions Circumstances when the norm is broken

20
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What are Behavioural Drivers?

There are three main categories of behavioural drivers, namely structural, internal, and collective drivers
(see Figure 9). Gender norms are a ‘collective driver! Behaviours are usually influenced by more than one

driver to differing degrees.

Figure 9: Types of Behavioural Drivers'

Internal drivers —— —— Collective drivers

These generally refer to drivers These refer to drivers shaped by
specific to an individual, such as . society. These can include social
attitudes and beliefs, aspirations, Behavioural networks and social norms.

knowledge, skills and agency. drivers

Structural drivers

These refer to market-level
barriers, such as the availability,
accessibility and affordability of

a product or service.

2 MarketShare Associates. BAND Methodology. 2017. https://marketshareassociates.com/behavioral-analysis-norms-diagnostic-tool/;
CGAP and MarketShare’s Gendered Social Norms in Financial Inclusion Diagnostic Guidance, 2022. https://www.findevgateway.org/
paper/2020/07/gendered-social-norms-financial-inclusion

21



Gendered Social Norms Diagnostic and their Impact on Women's Financial Inclusion in Rwanda

3. Understanding the Behavioural
Drivers of Women Entrepreneurs

In this section, the analysis identifies core structural and internal drivers for women entrepreneurs’ access,
use and control of income. These insights draw from a quantitative survey of 615 women and men
entrepreneurs during the behaviour exploration phase and 21 Klls during the deep dive phase with women
entrepreneurs from the rural and urban populations of the three districts of Rubavu, Burera and Nyagatare.

3.1 Behavioural Drivers Constraining Women Entrepreneurs’ ACCESS

Thefollowing behavioural drivers provide insights into the constraints on the ability of women entrepreneurs
to access financial products and services to grow their businesses:

phones, but many do not have access to internet (internal and structural driver)

L

86 percent of the women entrepreneurs who participated in the Klls noted that they prefer to use DFS

| @. Women entrepreneurs prefer to use Digital Financial Services (DFS) and have
-

rather than branches or agents of a financial institution. They believe that it is less costly and saves time
traveling to branch and getting in long lines for even small transactions. They also find DFS safer, as carrying
cash can be risky. Interestingly, results from the quantitative survey reveals that 44 percent of all men and
women respondents agreed that women entrepreneurs prefer to access financial products in person, with
60 percent of these being from rural areas. The notable difference between what women entrepreneurs
prefer and what people think women entrepreneurs prefer when it comes to DFS may be the result of the
fact that there are significant gender differences in mobile internet uses. Many Kl participants mentioned
that they are not always able to access internet connectivity remains a big challenge, so they are not always
able to take advantage of DFS. This is validated in the findings from the quantitative survey, which shows
that 96 percent of women respondents own a mobile phone, out of whom only 21 percent have internet
access. By comparison, 100 percent of men respondents own a mobile phone, out of whom 31 percent
have internet access. This structural constraint limits the ability of women entrepreneurs to actively engage
in phone-related financial activity. Therefore, the fact that fewer women entrepreneurs are using DFS may
be misinterpreted as a personal preference or choice rather than the result of structural barriers, i.e., limited
mobile internet access.

It is worth noting that a greater share of respondents between the ages of 25 and 40 (28 percent) reported
having access to the internet on their phone compared to those between 16 and 24 years old (20 percent)
and between 41 and 55 years old (19 percent). Also, a greater share of urban respondents (36 percent) has
access to the internet compared to rural respondents (12 percent).
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Insight from the Klls

A young married woman entrepreneur from Rubavu said she would be content
with the use of digital financial products ahead of physically accessing agents
because with digital financing, one is less exposed to the risk of loss or theft of cash.

In addition, there is no need to go to the bank and wait in queue for hours just for
a simple transaction. The only challenge she sees with using digital financing is
internet connectivity and network issues, which can delay transactions when one
needs to make an urgent payment.

Figure 10: Segmentation of women entrepreneurs' ownership and access to DFS

Single youth Married youth Single adult Married adult
women women women women
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96% of rural women Nearly 90% of rural 100% of rural adult Nearly 98% of the rural
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have access to internet but without access only 10% have access phone but only 12%
through phone to internet to internet through of them have access to
phone internet through phone
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through phone through phone

23



Gendered Social Norms Diagnostic and their Impact on Women's Financial Inclusion in Rwanda

Women entrepreneurs intend to grow their business, but they often do not
qualify for credit that can help them grow their business (structural driver)

L

78 percent of the respondents indicated they had taken a business loan for their business growth or activity

and 50 percent of the respondents who had not yet taken a loan were either preparing or in process of

applying for one. However, the majority of these respondents stated they struggled to meet bank collateral

requirements, with 58 percent unable to receive the required loan amount due to lack of collateral. Both

men and women struggled with this challenge, however, according to the Klls with women entrepreneurs,

the process of applying for a loan is not complex or too long. However, to fulfill the collateral requirement,

women often need consent from owners of assets (husband, father, or others) and collateral assets are often

in the name of male household members (see analysis for Social Norm 2 further below). Nearly seventy

percent of respondents who are unable to provide collateral were from the youth age group.

Figure 11: Segmentation of women entrepreneurs facing collateral constraints

Single youth
women

Insight from the Klls

A young single women entrepreneur from Rubavu said that her family would be
willing to support her but that it would depend on the amount she is seeking and
therefore the value of the collateral. The higher the value, the less she would have
the chance of getting it from her parents because of the fear of risk. She said that
the biggest risk is the loss of family assets given to her as collateral in case she
defaults in case her business does not succeed.
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Single youth Married youth Single adult Married adult

women women women women
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12% of single young 36% of the urban 22% of urban single 10% indicated lack of
urban women married young women adult women do not collateral from urban
indicated lack of stated collateral have collateral for households
information on loan as a constraint to bank loan
process as a constraint accessing loan

3.2 Behavioural Drivers Constraining Women Entrepreneurs’ USE

The below behavioural drivers provide insight into the constraints of women entrepreneurs’ ability to use
financial products and services to grow their businesses:

Women entrepreneurs lack the financial literacy necessary to understand the
use of financial products available to them (internal driver)

B L

25 percent of all men and women respondents agreed that women entrepreneurs lack financial literacy,

which limits the use of financial services. This was more commonly stated by 66 percent of rural men and
women respondents.

Collective decision-making on loan use is correlated to the marital status of
women entrepreneurs (internal driver)

50 percent ofallmenand women respondentsindicated they were making loan use decisions in consultation

with their spouse, while nearly 30 percent indicated they were making these decisions on their own.
Interestingly, rural households indicated collective decision making compared to urban households. It was
also more common for married respondents to make more consultative decisions. Those who indicated
independent decision-making were primarily from the young and unmarried age groups.
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Figure 12: Decision-making on loan expense for of adult married entrepreneurs by gender

56%

50%

29%

22% 22% 21%

Collective decision making Independent decision Consult others (family members
making and business partners)

B Men M Women

3.3 Behavioural Drivers Constraining Women Entrepreneurs’ CONTROL OF INCOME

Decision on management of money earned through business activity is
collective (internal driver)

L

65 percent of all men and women respondents agreed income decision-making is made in consultation
with their spouse. While 33 percent of respondents indicated independent decision-making on the use of
money earned from business. This was also more prevalent among rural households where 54 percent of
the respondents who indicated decision-making in consultation with their spouse.

45 percent of all respondents who believed women should not make financial decisions independently
believed it is a man'’s responsibility to manage finances. Interestingly, 63 percent of those who agreed to
this statement were from the youth age group. It was also a more prevalent belief for the unmarried (52
percent) sample as compared to married (48 percent) sample.

Insight from the Klls

An older married woman entrepreneur from Rubavu said her earnings are used
to expand her business and help her cover family expenses, including children's

school fees, house rent, and food. Similarly, an older unmarried woman
entrepreneur from Burera said business profits are used for household expenses
and her children’s school fees.
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Figure 13: Segmentation of decision making of income earned by women entrepreneurs’
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4. Understanding the Social Norms

After the behavioural exploration quantitative survey, the study identified a list of social norms (SNs) for
each change objective (CO). These social norms were represented in the social norm prioritisation matrix
based on their prevalence and strength and presented to AFR and its stakeholders during a workshop. As
part of the workshop, the participants discussed the impact and feasibility as well as the sanctions around
the norms. The workshop helped to narrow down the norms for each CO. In a further prioritisation exercise,
the MSA team shortlisted the four norms (Figure 14).

Figure 14: Four prioritised norms by Change Objective

CHANGE OBJECTIVE CHANGE OBJECTIVE CHANGE OBJECTIVE

— B p— 3 —

Women entrepreneurs Women entrepreneurs Women entrepreneurs
access financial products use financial products have the decision-making
and services to grow their and services to grow power to manage income

own business their own businesses from their businesses

SN1: Women entrepreneurs —e SN2: Women entrepreneurs SN4: Men should manage the

should prioritise their family should rely on family for finances

over their business financial support instead of

financial service providers

—e SN3: Women entrepreneurs
should not have financial
privacy from their spouse or
male household member
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4.1 Social Norms Constraining Women Entrepreneurs’ ACCESS

Figure 15: Norms that influence Rwandan women entrepreneurs’access to financial products and
services to grow their own business (CO1)

Women entrepreneurs access financial products
and services to grow their own business

Change objective 1

Prevalence

A
High . :
Women entrepreneurs should prioritise :
their family over their business :

Women
entrepreneurs
should limit their
traveling even if
for work

Women entrepreneurs should not
Medium leave childcare and household
responsibilities to others

Women entrepreneurs should hand over their
business to their partner or another male household
member once their business becomes successful

» Strengths
ot Medium High

For CO1, four social norms were identified (Figure 15). From the findings workshop and a further prioritisation

exercise, the following social norm was shortlisted from the list:

Women entrepreneurs should prioritise family over business

4.1.1 SN1: Women entrepreneurs should prioritise family over business

‘. Personal beliefs
FGD participants were evenly split on how they felt about this norm. Those who agree with

it evoked the belief that women entrepreneurs are bound by duty to look after the family.
Some even suggested it is likely they have internalised the norm. Those who disagree with
the norm explained they should be able to prioritise their business if it contributes to the
livelihood of their family, and added they are best positioned to run their business since
they possess the most knowledge about it.

29



Gendered Social Norms Diagnostic and their Impact on Women's Financial Inclusion in Rwanda

Empirical expectations

FGD participants generally indicated a high prevalence of the norm within their
communities. Many cited personal examples of women entrepreneurs who have had
to reduce their business hours or give up their business altogether in order to prioritise
their family.

Normative expectations

The majority of FGD participants concurred that Rwandan society sees caretaking and
household chores as the woman’s domain. They believe Rwandan society considers
running a business to be acceptable or permissible for women entrepreneurs only once
they have tended to their family’ needs.

Influencers

The commonly identified individuals who are in a position to influence the uptake of this
norm among married women entrepreneurs were their husbands, followed by family-in-
laws (most commonly, their parents-in-law and, to a lesser extent, their in-law siblings),
their own family (most commonly their own parents and, to a lesser extent, their own
siblings), and their friends as well as their husband’s friends. In the case of single women
entrepreneurs, parents and other family members are the primary influencers for the
degree to which this norm is upheld.

Sanctions

Women entrepreneurs who do not prioritise their family over their business are subject to a
variety of sanctions ranging from verbal to physical abuse. These sanctions can vary based
on identity attributes such as marital status, level of education, and location. In the case
of married women entrepreneurs, their husbands are often the ones to issue sanctions as
they can face sanctions by neighbors and peers such as being labeled as weak. In the case
of young unmarried women entrepreneurs, parents and other family members are more
likely to carry out sanctions.

Exceptions

Women entrepreneurs can prioritise their business over their family if they receive
permission or consent from their influencers. Other exceptions include if their business
is successful (but this is not always the case as noted in the analysis below), if they are the
only ones who are able to earn a livelihood for their family, and/or if they have minimal to
no caretaking responsibilities.
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FGD participants noted that demographic attributes are a major factor in the uptake of this norm. Location
is the most notable of these attributes. Specifically, participants from rural areas make up the majority of
those who agree with the norm (71 percent). They explained that fulfilling family obligations should take
precedence over all other activities, including operating a business. One participant from Burera referenced
a proverb in Kinyarwanda, “Umugore ni mutima w’urugo,” which loosely translates to the notion that women
are the heart of the family. One FGD participant noted that the network of influencers seems to be wider
for women entrepreneurs in rural areas than in urban areas, more commonly extending to their in-laws
and husband’s sphere of relationships. Furthermore, FGD participants emphasised that deviation from the

norm in rural areas is more likely to result in sanctions than in urban areas.

Two other attributes that play a role in the degree to which women entrepreneurs uphold the norm are
age and marital status. Young married women entrepreneurs face more pressure to prioritise family over

business than their older counterparts. One FGD participant said:

“lknow awoman in her thirties from our neighborhood who, to come to terms with her husband,
had to give up on her business even though it was profitable for her because she had to work

until the evening and come home late.”

Having children compounds the pressure exerted on young married women entrepreneurs as they are
expected to balance their business with childrearing responsibilities. This emphasises again the idea that
the woman occupies a role in the family that no one else can fill. To illustrate, when discussing the possibility
of having the husband take on the household chores, one FGD participant noted:

“husbands are sometimes too demanding and with mindset that food is always delicious when
it is cooked and served by their wives, clothes are clean when they are washed by their wives
also that even if you work you have to avail yourself to be home whenever children and your
husband need you."

FGD participants observed some degree of relaxation in the norm. Specifically, worsening economic
trends seem to be a key contributor to this shift as it is becoming increasingly difficult for single-income
households to keep up with the rising cost of living. One female participant from a mixed-gender FGD of

influencers said:

"People now understand the relevance of women's business and are gradually getting used to it

since it is in the economic interest of the family.”
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This resonates with what a participant from another FGD of married women entrepreneurs in Nyagatare

observed:

“The community/society expects a woman to be dedicated to her family and spend most of her

time on household’s chores. However, the life became expensive and the society’s mindset is

changing to accept those women who spend more time out of their home doing business.”

In urban areas, it is generally more accepted that women entrepreneurs take up a business in part because

there are fewer employment opportunities for women. In spite of the loosening of this norm, some men and

women, especially those who are less educated, do not accept or understand why women entrepreneurs

should spend any time away from their home. As another FGD participant noted,

“This can lead to misunderstandings in the family. When the misunderstandings persist domestic

violence also happens, but it is generally hidden because it is considered a taboo in the Rwandan

culture. No woman would be proud to go out and confess publicly that she was beaten because

itis shameful”

Segmentation of women entrepreneurs for Social Norm 1

Urban m @ Rural

Women entrepreneurs in rural areas across all the segments listed below are significantly more likely to be affected
by this norm than those in urban areas. However, this norm has not quite disappeared in urban areas.

¢
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Single young women
entrepreneurs are less
likely to be affected by
this norm since they likely
do not have a family.
However, those whose
father has a lower level of
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affected by this norm.
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this norm. Those from rural

areas are more likely to
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Married adult women
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to the same degree as
those who are young and
married.

32



Gendered Social Norms Diagnostic and their Impact on Women's Financial Inclusion in Rwanda

4.2 Social Norms Constraining Women Entrepreneurs’ USE

Figure 16: Norms that influence Rwandan women entrepreneurs’ usage of financial products and services
to grow their own business (CO2)
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family tO ﬁnancial risks ......................................................
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For CO2, four social norms were identified (Figure 16). From the findings workshop and a further prioritisation

exercise, the following two social norms were shortlisted from the list:
Women entrepreneurs should rely on family for financial support instead of financial service providers

Women entrepreneurs should not have financial privacy from their spouse or male household members

4.2.1 SN2: Women entrepreneurs should rely on family for financial support instead of
financial service providers

“ Personal beliefs
FGD participants nearly unanimously disagreed with the norm. They noted family

members are an unlikely source for loans because they do not have sufficient funds. Even
if relatives do have funds available, the FGD participants would advise against borrowing
from them. They argued that the terms of agreement for informal loans are seldom clearly
defined, which can be disadvantageous for women entrepreneurs and open up the
possibility for conflicts within the family. On the other hand, FGD participants believe that
women entrepreneurs should indeed seek financing from FSPs, not least because doing so
requires them to be more financially disciplined.
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Empirical expectations

FGD participants were divided on the prevalence of the norm. Those who believe that the
norm is not commonly upheld explained the benefits of borrowing from FSPs are widely
recognised and many families do not have the funds tolend to women entrepreneurs.Those
who view the norm to be more prevalent mentioned it is hard for women entrepreneurs
to borrow from FSPs because they face various constraints, the most commonly cited of
which is the use of collateral, irrespective of whether they have joint ownership or no
ownership at all.

Normative expectations

FGD participants believe most people support the idea of women entrepreneurs
borrowing from FSPs. The few who are against it perceive women are not as capable of
managing a business as men, and as such, are concerned about the high risk of failure and
the potential burden the loss of collateral may impose on the family.

Influencers

For married women entrepreneurs, husbands were the primary influencers identified,
followed by parents and parents-in-law, and to some degree, friends. Interestingly, FGD
participants spoke about husbands and parents as negative influencers who discourage
or forbid women entrepreneurs from using formal finance. In contrast, they spoke about
friends, fellow women entrepreneurs, and civil society actors as positive influencers who
encourage the use of formal finance.

Sanctions

Women entrepreneurs who take out a loan without the consent of their influencers can be
viewed as “igishegabo,” a Kinyarwanda word to refer to a woman who acts as a man, and
are likely to endure verbal, psychological, and/or physical abuse. In addition, they may be
forced to return the loan to the FSP, hand over the funds to their male influencers, or give
up the business altogether.

Exceptions

Women entrepreneurs can break the norm under the following circumstances: receiving
husbands’ consent, sharing ownership of the business, and - in a few instances - using
their own collateral.

34



Gendered Social Norms Diagnostic and their Impact on Women's Financial Inclusion in Rwanda

The majority of FGD participants believe that women entrepreneurs should borrow from FSPs, but they
shared that not all women entrepreneurs do so. This discrepancy between personal beliefs and empirical
expectations indicates that there are significant barriers preventing women entrepreneurs from using
formalloans, including the collateral requirement. While the collateral requirement is technically a structural
driver, digging deeper into the FGD and Kl findings reveal norms also govern the use of collateral. Many
KIl and FGD participants remarked that married women entrepreneurs have a hard time convincing their
husbands on this matter. In large part, this is due to the misperception that women are riskier borrowers.
As noted by one FGD participant,

“there is a lack of confidence in the ability of women to repay the bank loan and consequently,
the fear of loss of assets provided as collateral.”

However, the notion that women do not make sound borrowers contrasts with the loan repayment behaviour
of women entrepreneurs. FSPs who participated in the Klls pointed to the fact that the repayment rate of
women borrowers is always higher than that of men borrowers. Interestingly, government officials and CSO
representatives who participated in the Klls suggested that FSPs employ a double standard as they help to
perpetuate this the misperception that women are riskier borrowers even though they have the evidence
to disprove it. One government official said,

“FSPs take women as a risk area, they turn down their requests, [and] the background checks
from FSPs are hindrances to women who lack collateral.”

This norm also likely has implications on whether a women entrepreneur decides to start a business and
the degree to which to scale it. To illustrate, one government official who participated in a Kll noted,

“The society thinks women should only engage in small business activities that do not require
using bank loans. Women who break those norms and apply for loans are misjudged and called
bad names.”

This resonates with what some FGD participants noted on the topic. Specifically, it is acceptable for women
entrepreneurs to borrow from FSPs to grow an established business, but not to start one. Such conditions
place a lot of pressure on women entrepreneurs to succeed when borrowing from FSPs lest they face a wide
range of sanctions. As highlighted by one FGD group participant,
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“Ifawoman goes to the MFlinstead of the family, the community will perceive her as a headstrong
woman willing to risk the family property for collateral to the bank. But if the business performs
well, the community will say that she was right and she is courageous. On the other hand, if she
takes a loan and the business fails, she will be harassed for the rest of her life, called names, like
‘bad woman; and they will say she ruined her husband. This is a source of conflict in families that
may end up in divorce.”

Approximately one-third of participants reported observing a positive shift in mindset, especially in urban
areas, as more people become increasingly comfortable with women entrepreneurs borrowing from FSPs.
In their view, this is in large part due to an increase in loan products and their associated benefits. One FGD
participant noted,

“There are a number of women relying on relatives for financial support who fear to applying for
loan in bank or MFI and for lack of collateral. However, this mindset is changing due to available
opportunities of borrowing without collateral in saving groups and also as some women
entrepreneurs are sensitising others to work with banks and MFls.”

This quote also points to another interesting insight, which is that women entrepreneurs often learn about
financial products through their network of friends and fellow women entrepreneurs. As a complement to
this insight, one CSO Kll interviewee shared his opinion that most FSP field teams are not intentional in their
outreach to women entrepreneurs.

Segmentation of women entrepreneurs for Social Norm 2
Urban @a Rural

In rural areas, there is greater resistance to women'’s independence and lack of confidence in the ability of women
entrepreneurs to service their loans, which contributes to the stickiness of the norm. In urban areas, women
entrepreneurs are more aware of the financial services available.

° m [ ) [ 3
* ol @ ﬂ
Single Youth Married Youth Single Adult Married Adult
Single young women The husband isastrong  Single adult women The husband is a strong
entrepreneurs are most influencer in the ability entrepreneurs are the influencer in the ability
likely to be negatively of married young women least constrained by this of married adult women
impacted by this norm as entrepreneurs to take out norm.The main challenge entrepreneurs to take out a
they are perceived to be a formal loan. they may face is having a formal loan, but to a lesser
financially inexperienced. guarantor. Also, they are degree than their younger
considered to be more counterparts. They are also
financially experienced. considered to be more

financially experienced.
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4.2.2 SN3:Women entrepreneurs should not have financial privacy from their spouses

Personal beliefs

About half of FGD participants agreed with this norm and argued that married women
entrepreneurs should follow the cultural tradition of being financially transparent with
their husbands. Women entrepreneurs are also bound by common property law, and as
such, must share rights and responsibilities to property and income with their husbands.
Those who are not married should communicate about their finances either to their parents
or children (if they have them). In addition, they stated that transparent communication
and disclosure can be beneficial for women entrepreneurs since they can receive support
with the business in the form of advice or direct help.

Slightly more than one-third of FGD participants agreed with the norm to some extent while
the remaining participants noted their position on the norm is circumstantial. Those who
were more in favor of women entrepreneurs’financial privacy emphasised the importance
of honoring women'’s rights to privacy and freedom. They also highlighted that women
entrepreneurs should have some autonomy over how money gets used. Some expressed
concern that husbands might mismanage money and spend it for personal purposes.

Empirical expectations

The general consensus among FGD participants is that it is uncommon for women
entrepreneurs to keep financial privacy.

Normative expectations

FGD participants noted that Rwandan society expects women entrepreneurs’ to be
financially transparent with their families. This is reinforced by church and the national law
in order to maintain peace and trust in the household.

Influencers

Positive influencers who tend to support a woman entrepreneur’s privacy include parents
(of married women entrepreneurs), friends (but they can be bi-directional), husband (if
the relationship is on good terms), workmates, local authorities, and civil society. Negative
influencers who tend to favor financial transparency include parents of single unmarried
women, in-laws of married women (except if the husband is irresponsible or alcoholic),
friends (again, they can be bi-directional), neighbors, husband (if the relationship is on bad
terms), and local and religious leaders.
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Sanctions

Women entrepreneurs can face a wide range of sanctions if they do not disclose their

financial information to their family. For married women entrepreneurs, their husbands
can inflict all kinds of abuse - verbal, physical, and psychological - and file for divorce.
Husbands may also absolve themselves of their families’ financial obligations as the
women entrepreneurs’ income can serve as a substitute. In addition, husbands may also
be shamed by the community for letting their wives exercise financial privacy. As for young
unmarried women entrepreneurs, their parents (or caretakers) may deprive them of basic
services and care.

@ Exceptions

Married women entrepreneurs can have financial privacy if their husbands do not have an
income, are abusive, or do not financially support the business. Financial privacy can also
be tolerated if women entrepreneurs are perceived as hardworking or capable, and if the
income from the business is small and spent on the family.

Social Norm Analysis

Demographicanalysis shows that women respondents were effectively split on how they felt about women'’s
financial privacy. By comparison, the majority of men FGD participants (80 percent) believe women should
be transparent about their finances with husbands. As a male participant stated,

“Financial privacy means there is no trust between spouses and the woman is planning to ruin
her family... For unmarried women, there is no obligation to disclose the financial information
to the parents or parents in law. But once the woman has adult children, she has to share
everything with them as her successors.”

The location of respondents also appears to be an important factor in their opinions on women’s financial
privacy. Interestingly, the majority of the respondents from urban areas (78 percent) believe women
entrepreneurs should not keep secrets from husbands or parents. Having said that, they believe that
women in urban areas enjoy more financial privacy than women from rural areas. However, the opinions of
the respondents from rural areas vary on this matter. While respondents from Nyagatare mainly are in favor
of women’s rights for financial privacy (80 percent), those from Burera are pretty evenly split on the topic.
More research is required to understand the variation in personal beliefs across the two rural areas.

While FGD participants had differing opinions on the extent to which women entrepreneurs should have

financial privacy, they acknowledged that men are generally granted a higher degree of privacy. This double
standard was highlighted by one of the participants who stated:
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“Even if the family supports the idea of transparency between spouses, they are somehow
biased and apply this to men more than they do to women. This is mainly due to the patriarchal
structure that gives men the super power and expects women to be always submissive.”

This dynamic contributes to information asymmetries whereby husbands have a more complete picture of
the household’s finances. Unpacking this further shines a spotlight on the idea that information is power.
In the case of the husband of women entrepreneurs, having greater access to information puts them in a
better position to manage - or mismanage - the household finances, which touches upon Social Norm 4
(see below).

The FGDs revealed that those women entrepreneurs who keep financial information to themselves do
so in response to a negative circumstance related to their husband, which can include a conflict in the
relationship, an abusive or irresponsible husband, unplanned expenses, or an unregistered marriage. As
one FGD participant noted,

“It's not usual fora woman to keep financial privacy, unless the family is in conflict or the husband
is irresponsible and the woman thinks that disclosing the financial information to him may put
the finances on risk and harm the future of their children.”

Going back to the notion of information power, having control over information can be a coping mechanism
or a lifeline for women entrepreneurs whose home life is precarious, unstable, or dangerous.

Segmentation of women entrepreneurs for Social Norm 3

Urban ﬁm @ Rural

In urban areas, there is more flexibility on this norm as women entrepreneurs can choose whether or not to disclose
financial information to their husbands or parents. However, there is some variance in how the norm plays out in rural
areas. Those in Nyagatare seem to be more in favor of women'’s rights for financial privacy than in Burera.
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Single Youth Married Youth Single Adult Married Adult
Although they do not have spouses, Married youth women Although they do not Married adult women
single youth women entrepreneurs  entrepreneurs should be have spouses, single adult entrepreneurs
should share information about her  financially transparent with  women entrepreneurs should be financially
finances with her parents because their husbands, especially if with adult children transparent with their
they likely get funds from their their husbands invest in the need to share financial husbands, but less so
parents and have less experience business. information with their than married youth
with finance. children. women entrepreneurs.
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4.3 Social Norms Constraining Women Entrepreneurs’ CONTROL OF INCOME

Figure 17: Norms that influence Rwandan women entrepreneurs’ decision-making power to manage
their own finance (CO3)

Women entrepreneurs have the decision-making

Change objective 3 power to manage their own money

Prevalence
A
High Women entrepreneurs
Women entrepreneurs should use their income
should give theirincome on beauty and grooming

to their partner or male
household member

Medium
Men should manage
the finances
Women entrepreneurs should Women entrepreneurs
use their income to support should invest all profits
relatives and extended family into the household
» Strengths
\/OQ\ Medium High

For CO3, five social norms were identified (Figure 17. From the findings workshop and a further prioritisation
exercise, the following social norm was shortlisted from the list and prioritised:

Men should manage the finances.

4.3.1 SN4: Men should manage the finances

c ) Personal beliefs
E The majority of FGD participants disagreed with this norm. Instead, they believe men and

women should have shared responsibility over the management of the finances. Some
respondents believe excluding women from financial management affairs is a violation
of their rights. By the same token, some respondents stated the caveat that having shared
responsibility does not imply having equal responsibility, as they believe men should have
the final say. A few other participants feel women can manage their finances independently
but have to inform their husbands about their decisions.

Empirical expectations

FGD participants believe that, nowadays, relatively more families share financial
management responsibilities. Having said that, they observed men still take sole control
of the family’s finances but did not reach agreement on the extent to which this happens.
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Normative expectations

About 43 percent of FGD participants observed there is an increasing openness in society
for the shared responsibility of financial management. However, there are still people who
believe men should have sole control over the family’s finances.

Influencers

A woman entrepreneur’s direct family members are likely to encourage her to maintain
financial independence if she is married. However, this is less likely if her family members
are under-educated and if she has adult children who are likely to encourage her to
relinquish financial control over to them. Other positive influencers include her good
friends, workmates, local leaders and authorities, and women’s associations. Negative
influencers of this norm are likely to be the woman entrepreneur’s family-in-law, neighbors,
husband, and religious leaders.

Sanctions

Women who manage finances independently are seen as disrespecting their husbands.
Respondents mentioned there would be misunderstanding, loss of trust, and conflicts
between husband and wife if she managed their finances independently. Husbands of
empowered women are likely to be harassed in the community. Men are called names for
weakness and their opinions are disregarded in men’s forums and meetings.

Exceptions

Many respondents (40 percent) believe a woman can manage her finances independently
only when she is not married (single, widowed), or is in the process of separation. Many
respondents also believe in families where there is mutual understanding, trust, and good
communication, women enjoy more financial freedom to manage their money. Women
who are in conflict with their husbands also have more independence in managing their
finances, and women are allowed to manage finances if they are the ones providing for
household needs.

Social Norm Analysis

Although the majority of the FGD participants disagreed with this norm, they noted there are still situations
where men have total control over household finances. For example, 45 percent of respondents from the
quantitative survey agreed women entrepreneurs should invest all profits into their household expenses.
Klls with women entrepreneurs revealed location has a significant impact on how they spend their business
income. People from rural areas are more likely to spend all of their earnings on household needs, while
some women entrepreneurs from urban areas also spend their earnings on reinvesting in the business,
growing capital, and personal needs.

41



Gendered Social Norms Diagnostic and their Impact on Women's Financial Inclusion in Rwanda

This is due to a number of reasons, including undermining women's decision-making capabilities, which
is more prevalent in rural areas. Kll interviewees emphasised that women do not have experience making
decisions, but this does not mean they are not capable of doing so. Another reason men have total
control over household finances is the husband'’s lack awareness of women'’s rights. One of the FGD
participants shared:

"There are men who are not yet aware of women'’s rights and who stubbornly believe that as
the head of the family, they can confiscate the rights of other family members, in particular, the
rights of women."

It is worth noting that institutional stakeholders and women entrepreneurs had differing opinions on
which influencer was the most relevant for this norm. Institutions such as FSPs and the government believe
husbands are the most important influencers in determining women entrepreneurs’ role in the financial
decision-making process. However, women entrepreneurs noted that their family and family-in-law were
the most influential. One possible reason the women entrepreneurs’ family and family-in-law were more
frequently cited is that families may literally be "invested” in the relationship. This may especially be the
case for new couples who rely on their parents’ financial support. Another possibility is that the women
entrepreneurs and their husband may be modeling the financial management behaviour of their family.

Segmentation of women entrepreneurs for Social Norm 4

Urban m @ Rural

In rural areas, the understanding that women should hand over their finances to men remains prevalent. This is far
less common in urban areas.

° m é [ 3
* il i ]
Single Youth Married Youth Single Adult Married Adult

Single youth women Married youth women Single adult women Married adult women
entrepreneurs are entrepreneurs, especially  entrepreneurs are the least entrepreneurs have more
expected to hand over in rural areas, are the most  affected by this norm. control over household
their finances to their affected by this norm. finances.
parents.
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5. Recommendations and Intervention
Framework

The recommendations are presented in the table below according to the respective social norms they aim
to shift. While they do not comprise an exhaustive list, they are meant to spark ideas on how AFR can
begin to address social norms that prevent women entrepreneurs from accessing, using, and benefiting
from financial services and products to the fullest extent possible. The table also specifies the target
group, summarises the constraints as presented in the analysis, and describes AFR’s role and suggested
partners, whenever relevant. The recommendations have been rated against their feasibility and impact.
Feasibility refers to the likelihood that AFR can carry out the recommendation and is determined by factors
that make up the social norm profile and AFR’s mandate. Impact refers to the likelihood that carrying out
the recommendations will lead to norm shifts. Finally, a short justification is provided for each rating. The
majority of these recommendations were validated in a validation workshop that was held on November
28, 2022. The workshop included the participation of representatives of the Government of Rwanda,
financial institutions, and civil society. In the interest of time, MSA presented only the main findings of the
study. Five groups were formed to react and discuss the findings that were presented and identify practical
solutions to address social norms. Two groups discussed Social Norms 1 and 3 and three groups discussed
Social Norms 2 and 4.

43



Gendered Social Norms Diagnostic and their Impact on Women's Financial Inclusion in Rwanda

suo dn sayew

UdIYM ‘sjulesisuod 3paid
a3 2onpai Apuedyiubis
djay ued 31 asnedaq
ybiy se pajes st 1oedwl

10} 11D Aue aaey oy Jeadde Jou saop 4ag
3y} 'y707-810T 104 ue|d D1631RA3S JUsWdoPAdg
101236 [eIdURUIH DY} JO MBIASI B UO paseq
‘sinauaidaljus uswom o) paedo||e aq 01 4d9
3U} JO 2Jeys UleMId e Yiewes —si sbeuew
sdS4 djay 03 swayds aa3ueiend HPaId padueuy

0} aAeY sinauaidaijus
USWOM ‘SI3Y10 pue
uoseal iy} Jo4 Ysu 11y}
abeuew o3 Juem Aoy
3SNeJ3q USWOM 0} pud|

3y ‘buruni-auy swos -JuswuIN0b e - (4gg) pun4 Juswdojanag 0] JueIdN|3I 3JB S4SH ey} siapinoid
salinbai isnfnq ‘sded ssauIsng oyl 1ey) pusWWodal ued Y4y ‘Apejiwis uondadiad e s| aisyy INIBS
ul Apeaije st 4ag 2y "196.e) 51y} 199W 03 545 Joj Juswdoansp ‘aJ0wIsy1INg a|jyoud |enueuy
‘0S| "JUSWUISA0D Ayoeded bupioddns pue pjoysaiyi sjgens 3suuaybiy panediad JO peajsul
3y yum diysuone|al e Huuiwialep Yyum NIHODINIW Isisse ued 11943 uaAIB sdnyiess po) yoddns
Buipueisbuol Y4V "sinsuaidaijus uswom [ewoyul 10j 1IN0 -uswom £jjedadss ‘uo |enueuy 10y
S}l JO 9snedaq panJed aieys dy1dads e yum ‘sinauaidaijus Humaqg yyom jou aie Ajiwey uo
uol1ePUIWWOd3] uswom o} oljojiod J13y3 jo uonJod e 3jedo|e $95S2UISNQ P3J-USWOM Buipuny K21 pjnoys
S1y} 1no A11ed 0} 01 54S4 21epuew NIHODINIW ¥eyl puswiwodal jeylsiwiousiyly  sinauaidasua dnyuejsuideb  sinauaidanus
pauoiisod-|jam si Y4y ybiH wnipay ued Y4y “03ell|idey) 1axew e se Aypeded sy uj JUSWUISAOD)  S3IlIapUN Jey) eapl auQ uswom ||y Japuab ayy aso|D) uswo
'SsIN2USIdDJ1US USWOM JOJ SAISN|IXD
Al[enInw g 10U pasu ssauisng e bujuuni pue
Ajiwey e buibeuew jeyy esapl ays buisije1dos
L'92UI2)0 SE J10j 9AIsniqoun 394 _Jtm\soa 90 Ued 5|00}
anias ued jeyy sajduwexa co_wmu_CJEES Bﬁo\_u:m s|eualew buneyew NENTN
poob ase a1ay) ‘1oedwi SIS M) eI TN S 6 | U, S Buowe sad1AISS [BIDURUY
au3 39813 03 JNOYIP JO JUSWIYDUIIUS J3Y1iNn) PIOAR O} JSPJO Ul 10§ PUBUBP J9MO] € O
aq Aews 31 ajiym ‘Ajjeury yoeoudde ap3qns e 1oy pasu 3y puiw ul buidaay $9INGLIUOD 1 35NE23q
‘uolINgIuod aAnisod e RO ) S S S EE0E e uolisnjdpul [eldUBUY IO}
ew ued Y4y ‘wesboid 'ssauIsnq jueAd|al AP1ewny|n st
d7IN ue se JI9AaMoH 11941 wouy paresausb swodul syueyy sjeob s1y] ‘sinauaidaiiua
‘(U0 1xaUu 3y} pue) |erdueuy s,Ajiwey 119y3 1oddns 01 9|qe usaq USWOM |BWIO) JOMD}
uoljepuUsWIWOd3I SIY} 9ABY OYM SIN3UDIADIIUD USWOM |NySSIINS ul bunynsal ‘ssauisng e
10} pa)WI| 10w 3q Aew Hurniesy Aq sjeusiew jeuonowoud J1ayy ydepe buneys jo syoadsoud pue
9|01 S Y4V ‘uoisnpul 0} yum sabebus 11 sdS4 [|e abeinodus osje Uj 1S9J33U1 S,USWOM U0
|erpueuy 03 abeyul| ued Y4y AeQ sUSWOAA [BINY [BUOIIRUIDIU]| 1299 buluadwep e sey
SNOIACO Ue dABY JOU pue p[iyd |19 ay3 jo Ae |euoljeulalu] ay seaJe |ednJ ul Wiou siyy sal[lwe) YIm
S0P WIOU SIY} 1ey} Buipndul ‘seyep juepodwi yym apidulod 0y JO SSDUIDIIS Y] "3S|D || sinauaidanua
uaAlIb ‘os|y ‘uoisnjdul paydune| aq ued subledwed asay] ‘ssauisnq 1310 2duapada.d aye) USWOM |NJssa2dNs
Jerpueuy ul suondsdiad pue Ajiwey 19y} abeuew Ajsnoauelnwis oym PINOYS Yd1ym ‘sianew 40 AUpIqISIA
aAebau buibueyd uo SIN2U1daJ3Ud USWOM |NJSSIONS 91eIgD[D Ajiwey 01 buipuay Jo a3 buisies Aq
SN>0} 0} paudPeoIq pue aseomoys jeyy subredwed uni oy 95IN0D |euonIpes} ay} SI9XeW-uUoIsIdap ssauisnq
90 0} pasu Aew 40OYdIDIN YHM 91eulplood ued Y4y ‘djdwexs MO[|0} P|NOYS USWOM seale |einl ju919dwod se 1910 Ajiwey
yoJeasal siy3 jo adods 104 "seaJe [einJ uj JuswIamoduwa dIWouodd 1By} 9A31[9q OYM 3SOY} Ul UIP|IYD YUM UDdS 9Je USWOM asnuoud
9Y3 ‘44V Jo uonduny S,USWOM SDUBAPE 0} WIE Jey} SHI0YD pue jo Auofew ayydn  sinauaidanus 2J9ym 1Ny nd pinoys
9102 e syuasaidal saAneniul bunino-ssoud oy Aydeded Aiosiape sdS4 pue Speuw seaJe [einJ Woiy UsWIoOM eabeinodus  sinauaidasnud
yoJeasas ybnoylly  wnipsy wnipay ue ul 3oe 0} Y4y Joj areudoidde aq Kew 3| JUSWUIDA0D) syuedpied Apnls  paluew Bunoj pue dojonsQg uswop

uopesynsnr

1edw| | Ayjiqisead 9|0y s, 44V

Jauyed pesn

dnoip 106ie] | uoOnEPUBWIWODSY WLION [e1nos

44



Gendered Social Norms Diagnostic and their Impact on Women's Financial Inclusion in Rwanda

-2oe|d bupjey

Apeaije si ey Yiys e
9jel9[adoe 0} djay ued )i
asnedaq yedwi wnipaw
e dAeY 0} Pa}2adxa S
Uol}ePUSWIWODAI SIY |
"}JS1] @Y} Ul SI9YI0 uey}
uoisnjaul [elpUeUY

WwoJj paAowal aiow
A|Bulwass s| wiou

9Y3 1ey3 uaAIb adods

ul pajiwi| aiow

9q Aew 3]01 5,44V
‘UOI}RPUSWIWIODAI

1514 Y3 0} Jejlwis

mou si pue 43DINN Aq padojanap AjjeuibLio
sem “sjJom 0} syudied Buimo|[e 3[IYm SDIAISS
21edp|Iyd pajesbajul apiaoid yoiym ‘[opow
D@3 9yl ‘sinauaidaljus uswom Joy paydepe
90 ued [9pow (D@3) s4aua) JuswdoPrag
pooyp|iyd Aj1e3 ayy moy a1ojdxa ued Y4y
‘s|y} ssaippe o] "} ayenyadiad Ajjeuonusuiun
Kew Aga19y3 YdIym ‘wiou BUIA|OAS SIY} Yyim
dn 1day| Jou sey ,aindonuiseljul, 31edp|IYd Y}
1ey1 st yuawbas Jejndied siyy buowe Yiys
wJiou ay3 ypeq buipjoy aq Aew jeyy 1014 3UQ
'21e2P|1Yd INOCE UOIjeWIOoUI

Buipn|dul ‘s921N0S31 JO [N} SUSAIM A|pudlly
-13sN e sey yoiym ‘ifi4 Jo yueg aAIasay ay} Jo
9210p{SB] UOISN|DU| [BIDURULH [RUOIIRN 3Y} JO
T3MUSAIM U} 03 UIN} Ued Y4y ‘1| 300| Aew siy3
JeYM JOJ [9POW B SY "UOIBDONPS pUe 3IedP|Iyd
se yons bulag-||am |edueuy suo uo dedw
ue aAeY 3nq sadueuy 0} paje[al A|buiwass jou
21e JeyY} S9NSS| UO UOIIRWIOJUl dpN|dUl Ued
9say] ‘buIag-||am |eidueuUy 0} Paje[J SaNSS|
UO 92IN0S3J B S 9IS UBD ey} dHSHRIM 19y}
Jo abed e 33ed1pap 40YJIDIN 10 epURMY JO
sueg jeuonep ay3 1eyy asodoud 01 Y4y 1oy sI
B3PI BUQ '3[qeI|D1 PUE ‘D)eS ‘PIAsIpiepuE)S die
1By} SUOIIN|OS SIBDP|IYD SAI}RUIS}|E JO 3SN BY}

104 91eD0ApE 0} A}DRdED S} 9bRIDAI| UBD Y4y

wnipsyy  winipapy

JUSWIUISA0D

‘9|geidandeun

pawaap uaaq A|jessusb
dABY — SpleWwsnoy

01 buidINosIno pue
puegsny ayj yum
Anjiqisuodsas ayy bueys
se yons — 31edp|Iyd 0}
SUOIIN|OS dAIjRUID)|R
|eWLIOjU| "UIP|IYD YHUm
sinauaidaljus uswom
paliew pue bunox jo
uodadcxa ayy yim seale
uequn uj sunduaidaiua
uswom jo Ayjuiofew ay3
Huowe wiou ay} Jo
uolexe|al e 0y syuiod
siskjeue sw.ou |e1dos ay |

‘spueqsny
119y} Se ||am se
‘seaJe uequn up
UuaJIp(iys yum
sinauaidanua
usuwom
palew bunop

[ELE]!
pjoyssnoy ays 1e
sa1yjIqisuodsal
21ed pue buneys
Jamod bunowoid
Aq suonnjos
a1edp|iyd
EVMEIEN
?j0wolid

*3WODI3A0
1snw sinauaidasjua
uawom ey sabuajeyd
juedyiubis 3sow ayy Jo

uoneoynsnr

'sdS4 buiyoeoidde ur 9duspyuod

11941 15007 pue 4Jg 9y} Inoge ssaualeme

113y} 9sea.dul 0) SINdUIdaIIUD USWOM
bunabiey Ajjeoyidads subiedwed yoeasno yno
K11eD 0S|e ued Y4y 'sINduaIdallus UsSWoMm Jo
J]eyaq uo sasjuesenb 3paud 1oy buikjdde pue
25uabl|Ip anp Buidnpuod ase Asy) a3kl 1eym je
SUIWIIAP 0] S4SH INSUOD Ued Y4y ‘siyl Jo Wby
u| ‘pasijiniapun buiaq st Aj1oe) 31paid dy3 1eyl
91ed1pul Aew yd1ym 4gg ay3 1noge dijgnd ayy
Huowe ssousseme paywi| Sl 3133 Jey) pa|eanal
S|Iy 9y ‘uonippe uj “(4ag oY1 Jopun sawayds
993uelenb 1PaId J9YI0 YUM Pa1epl|oSuod sem
11 910490 USWIOM 10} BLISID dY1D9ds pajendns
aAeY 1yBiw pun4 991ueIeND USWOA 3y 1)
*A|jedy1dads uswom Joy saajuesenb Buipnpul

Pedw| | Ajqisead 9|0y S, 44V

Iaued pean

'ssauisnq 119y} youne|
0} paiinbai |endes ayy
SS920B 0] SUBSW [eWojul
J9Y30 pue Ajiwey uo a1

sjulelIsuod)

dnoun) 1961e)

uoljepuswiwoday

WION [e1nos

45



Gendered Social Norms Diagnostic and their Impact on Women's Financial Inclusion in Rwanda

‘Injpua|d a.Je sI3W03SNd
uswom 3a6.e} J19119q

saydueiq 0} pasedwod Huiulely yans paAIdl
JJB1S 219YM SaYdURIQ Ul SHSOAIP S,USWOM e

JO SWIN|OA 3y} Ul 958310U] JUd43d-Ud) B puUNOy
Apn3s aU0 ‘DA132943 3q 03 uano.d aney sbuluiesy
1e1s "Ajesyidads sease [eant ul bupjueq oy
SI911IBQ SUSWOM PUR)SIIPUN 19113 0} SAIHAIIDE
4DB3JINO SE ||9M SE ‘SIN3u1da11ud USWOM |elnd
19618} 191139 03 Moy uo syuabe yueq jo buipjing
Aypeded pue bujuiesy ssauaieme Japusb uo
SN0} U SIIIAIIDY "UOISN|IXD JO SISNED 300

"S3IMAIDR
pue A633jel3s yoeasno
113Y3 Ul sinauaidaijua

uswom bunasbiey
A|jeuonuaul Jou Aq

0} MOY 0§ S3IPN3S 9Y3 3Jyoe} pue uswom 3a61ey 0} sa1bayel)s wou 3y bupenyadiad uswom 3a6.1ey
95D pue $324N0S3I 4oea.13no 113y} Joj1ey 49319q ued ‘SOIDVS e 5454 1eyy uondadiad seaJe [einJ ul 0} salbajelys
pue Y4y Jo uonduny pue s|4|\ bulpn|dul ‘sdS4 Moy aulwId1ap O} eS| 949y} 1ey) pajeaAas  sinauaidanue yoeaino
210D e syuasasdai siy | ybIH ybIH 24353l N0 A11ed 0} 3¢ PINOM 3|0J S Y4V sdS4 sbuipuy Apnis ay| USWOM ds4 Jojiep

‘pattew

9duo Apadoud pue syasse

"9DUI|OIA Paseq-1apuab Jo uonuanaid pue 11943 Jo [013u0d ysinbuijai

‘Ayoes ‘yyjeay ‘Ay1adoud jo syybu ay3 uo d1gnd PINOYS uswom ey

"S9DIAIDS |eIDURUY 9y} 3S13ISUSS 0} WIe 3y} YIIM SMOYS eweIp pash WLIOU 9y} WO SW)s

JO ssa0e buisealdu; 0} ubredwed ay] 9 ‘g "ubredwed Juswuienpa K|a)1] S1yL "[esaie||od se

sabuajjeypd Ja1yd ay3 ue ybnoayy pus siy3 spiemoy bupiom usaq Ayadoud juiof Jo asn

Jo duo syuasaldal ) Apealje pey oym ‘epuemy Jo syybry uewny Joy 9y} punoJe asie udlyo

1ey1 uaAIb anssi siy} uoIssILwo) |euoljeN ay3 st Jauned jeuajod syuswaaibesip ‘sbuipuy

uo ybipods e auys o} Jay3ouy ‘sa|dnod parew-Ajjuadal buiyabiey Apnis 8y} ul panIasqo

sAem aA11e3Id puy 0} S13IA11O€ JusW|dwi 01 — d1Sn[ susWOM Se ‘J9AIMOH “dwi1bal

jueniodwl S|} ISAIMOH 10} 918D0APE 1Y} SOON SE YdNS — edse iy} ul Apadoud jo Ayunwiwod
9d0ds s Y4V Jo apIsIno pabebua A|aA110e a1k Jey) S131IUS pue SdS4 9y} Jopun patuew 196 ‘sowibai
||} 01 PRISPISUOD 3 usamiaq sdiysiauyied a1e|idey ued Y4y 01 9500Y A3y} JI S}asse abelew uo

os|e Aew d1doy siy |
'SYIYs Juedyiubls a3eald
0} JUSIPLYNS 3¢ Jou
Kew Buisiel-ssauaiemy

‘9|dwexa 1o ‘syybu Aadoud suswom noge
ssaualeme Jajealb buiyeald 1oj 9}ed0APE UL
44V ‘|ela1e||0d SS9 0} SIN2UICIIUS USWOM

wnipaly  wnipap patew jo Ayjige ay3 dueyua djay 03 1ap.o uj

119Y3 190 diysisumo
uiof aJeys sasnods
$'6661 JO MET UOISSIDNS

SOSD pue sds4 3y3 03 buipioddY

sme| Buisixs uo

sinauaidasua  s9|dnod BuisiIsuas
uswom bunoA  Aq saybu Apadoud
pauep S,USWOM 3033014

uopesynsnr

‘|oAd| pjoyasnoy
QY3 1€ sanyjiqisuodsal a1ed pue buneys jamod
910wo0id 0} sweiboud swiou |eID0S UO USW
abebua 01 pasn aqg os|e ued (wnioy bulusns
Aj1iwey) obuefinwn,m eqoiobnwin ay
£°510)095

bupnpoid-ea} pue buluiw ayy ui payojid bulaq
Apuaund aie sHQ3 ‘epuemy JO JUSWUIDAOD
93 Jo Juswabeuew pue diysIsumo sy} Japun

1edw| | Ayjiqisead 9|0y s, 44V

Jauyed pesn

dnoip 106ie] | uoOnEPUBWIWODSY

WLION [e1nos

46



Gendered Social Norms Diagnostic and their Impact on Women's Financial Inclusion in Rwanda

0} Pa3U 10U P|NOM Y4Y
‘Ayae)d Jo4 “1pedwi ybiy
e aAeY 0} A|3y1] S UO
save} Y4V 1yl Ayanoe
paje|ai Aue J1913eW

93U} JO SSUSNOLISS By}
USAID 'AGD JO SWIDIA

0} 110ddns Jo wuoy

Kue apinoid 0} pasu
juabin ay3 syybiybiy
ssaudAIseAsad syl
J9AdMOY ‘Uoisn|dul
|eIdUBUY YUM 31}
SNOIAQO Uk 9ARY

jou Aew jeyy anssi

EENR)

uo buipodal pue [el1a431 10§ PUER UOIIUSAISIUI
10} yoeoidde |e103DS-1}NW JO UOIFRUIPIOOD
pue ssa>0id [el12421 343 UsYIBUDIS

"AGD JO XS YblYy 3 a1e oym asoy}
AJ13USPI UBD OYM SI0}DB USIMIS] S3Ul| 910WOId

's|elia)a1 9jowoid 03 JSPIO Ul SWIIDIA YUM
12e1U0D 01Ul Bulwod [puuosiad Jo Aydeded pjing

:Ao1104

33 Ul pauljIno se ‘suoiioe Ad1jod buimoyj|oy
39Ul YHIM s4S4 1oddns 03 psuojiisod-||am st
44V 'AgD JO SWIIDIA YIIM 151U0D OJUl SW0d
0} A|9Y]1] 318 Je1s 4S4 |8 ‘AgD Jo adusjensid
93U} USAID | |'AGD 03 puodsal pue Juanaid 0}
yoeouidde [e10123s-1}|NW e 10j S||BD SDUS|OIA

sepuemy sy}
0} buiploddy ‘pa1dadxa
uey} uswom alow Aq
1134 A|931] st asnods ayy
WoJj UoiewIoUl SpIY
0] paau ay] ‘asnge jo
Swoj snolieA Buipnppul
‘pueqgsny J13y) 0}
pa1e[a4 9OULISWNDIID
aAnebau e 0} asuodsal
Ul 0S Op SIA[ISWY] 0}
uoljew.ojul [eURUY
daay oym sinsuaidanus
USWOM 1By} MOYS
sbuipuy Apnis sy}

sinauaidasua
USWoM

AgD J0

SWIIDIA 1 OYm
sinauaidanua
USWOM 0}
s|etsa)91 apinoid
pue sapd1jod
9oe|d ul buind
‘S1dwiexa 1oy ‘Aq
swisiueydaw
pue sapd1jod

BuINd-ssoId sI AGD ybIH wnipay paseg-1apuan suiebe Ad1j0d [eUOBN 3YL  SOSD PUBSdSH  ‘@Aoqge A|1dalIp pajou sy paluew Bunos  [euolieu 3owold
g'sasealdap abie| pey
Aauow ap1y 30U PIP OYM USWOM ‘A|9SIDAUOD
‘21n1Ipuadxa pue ‘dwodul ‘s}asse pjoyasnoy
'synpoud Buipn|dul ‘s9W02IN0 DIWOUOIS Jo dbues B UO
sbuines paubisap-|[am sueb aAIsod pey sasnods 19y} woiy ASuow
w01} S1yauaq dlelpawwl pIY OYyM USWOM Jey} punoy epuebn ul Apnis
95U3LIRAXD UBd UBWOM V "JusWwIdIMOd W dIWOU0Id SudWom aaosdwil SIDINIDS
eyl smoys Apnis ued SJ9Y10 JO SPUBWIAP 3Y} WOJ) SDIN0SII "9SNQe JO SWIOJ SNOLIBA pue syunodde
epuebn oy ‘saabnyal 109304d 0} WIAY) 9|qeUS PUE SIDINOSII [eIDURUL Buipnjpul ‘puegsny J1ay} |eIdueULY JO [013U0D
10} s3onpoid paiojiey JO 95N 93 JSAO |043U0D IOW UIWOM IAIG Jey) — 0} pa3e|aJ 9OURISWNDIID pue A>eaud
dojanap 03 epuemy SJUNODdde SHUIARS JUSW}IWWOD pue ‘syuswAed aAlebHaU e 0} asuodsal s,uswom 3da30.4d sasnods 113Y)
Nueg Aunb3 pue eduyy dIqow ‘sysodap 10a.1p 1| — saanyesy ubisag Ul S9A|9SWaY} 0} djay ued jeyy woay Loeand
as4 yum guonnadwod "A>eAnd suswom asiwixew o) paubisap ale uoljewojul [epueUy sypnpoid sbuines  Jepueuy aney
uoljeAouul ue buiydune| 1ey} sainjes) yym spnpoud sbuines dojpasp doaay) Aew sunauaidanua Jo ubisap ayy ul jou pjnoys
YHM 2duaIadxa sH 0} 5454 bunioddns pue buikynuapt jo |eob ayy USWOM Jey} pamoys  sinauaidanud spunoiesiom  sanaudidasjud
uo p|ing ued Y4y ybIH WP Y3M uoiuldadwod uoieAouul Ue ysune| ued Y4y 44V sbuipuy Apnys ay . uswom Iy dAneasd dojpasg uawomm

uoneoynsnr

‘sooe|diaxiew
pue ‘saAleladood ‘sdnoib Ayunwiwod buipnppul
‘a1e A3y} a19ym sinauaisdaijus uswom bunsasw

Aq s921A495 [eIDURUY JO AlIjIgR|IBAR BY]) INOQR
Uo[1eWIOJUI )eUIWSSSIP 0} S| uoldo Jaylouy
"JudjeAaid SI0W S| WIOU 3Y) 2J9YM Seale [ein

Ul SIN2UR1dR1IUS USWOM 3NID3I A||Nyssaddns

OUM SI92JO UBO| O} SDAIIUIUI J3JJO OS|e Uued

SdS4 £°Bulules) 9A19391 10U PIP Je)s 9soym

Pedw| | Ajqisead 9|0y S, 44V

Iaued pean

sjulelIsuod)

dnoun) 1961e)

uoljepuswiwoday

WION [e1nos

47



Gendered Social Norms Diagnostic and their Impact on Women's Financial Inclusion in Rwanda

‘sinauaidanua
uswom BbunoA ainyny
pue Jua.1Ind Joj wiou

ay3 buibueyd uo }pedwi
juedylubIs e aAey ued
UdIYyM ‘Uo11epUS WO

yoeasino sy}
40 Jed se bujop Apealje aie epuemy Ul sS4 Jo
Jaquinu e ydriym ‘buturesy Ayjigeded jepueuy
139J40 0} 545 151|Ud 03 3 p|noys ABajesls Y3 Jo
Jusuodwod £33 Jayjouy ‘sadueuy pjoyasnoy
Buibeuew ui ayedpnled Ajjenba pjnoys pue ued
USWOM ||e Jey} BapI 9} 9DRIGIS 0} dpniNe
J19y3 deys o3 djay ued abe HunoX e je buipels
‘Bulag-||]oMm |edUeUY 419y} Joddns 0} [leAe ued
A3Y3 syuswiniisul [eldUBUY SNOLIBA 93 Jnoge
uJea] wayy djpy pue sadnoesd [eppueuy poob

0} SIN2URIdaIUS USWOM pue udw Bunok
950dXd P|NOM SIY] "UOI}LINPS [eIDURUY SAIDID)
0} $49]00Yds yb1y a1inbal saulepIinb wnjnduINd
|00Y2S [PUOIIBU BY] JRY] PUSWIWOD3I Ued Y4y
‘ABa1ens ayy buisijeuy pue Buiyesp usym
T1'%20T-2Z0T Woly ABajens uonesnp3 epueuly

's||1js [erpueuy Aldde pue
uied| 03 Ayunpioddo ay3
UaAIb Jou le - S|Ib pue

— USWOM Jey} A|93|1| 10w

S| wiajqoid ay3 ‘a104a19Y |

'SI9MO.1I0Q PUNOS Syew
USWOM JBY} 9DUIPINS
93 YHM JU3)SIsuodul

S YdIyMm ‘suoisidsp
|elpueuy bupjew jo
3|qeded Jou aie UsWoM
1eyy uondadiad buoiys

saijunyoddo
diysiousw
Huniayo pue
diysinsusidanus
pue buijew
-uoisap
|eldUBUY UO
sbujuiely jeonndeid
Bunowoid

‘Sl dwexs Joy

'Aq Anjiqedes

S1y3 3no Buikiied 1oy 1e9£-931Y) B JO JUSWdO|IAIP BY} 9ISIINO0 O} 44V pue ©SI 213y} 1Y) paMOYs  sinauaidasud  |[eldUBUL SUSWOM
3oel} uo Apealje st Y4y ybIH ybIH epuemy jJo yueg |euonep ay3 bupioddns s1 Y4y JUSWUISA0D) sbuipuy Apnisay]  usawom bunoj usayibuaing
'sinauaidanua
uswom 1oedwi Aj3daa1p
1eY) SaNIANDE JO
uoneswa|dwi pue 'seale |einJ ul uondaniad buibueyd
ubisap ay3 0} Josindaid J0 |eob ayy aney yroq Aayy se (,saljiwes yym
B JO S)SISU0D }1 9snedaq sInauaidaljus USWOM [NySSaINS JO AN|IGISIA BY3} 'suoIsap Juswabeuew
MOJ Se pajel sem 3siey,,) UOIIRPUSWWOD3 3SIY 9} YIM payul| |elpueUy pjoyasnoy
yedwi ay] “jesauab ul 950U} Y3Im palied ¢ UBD UOIRPUSWIWOD3] Sy} 3Y3 Ul pueqgsny Jiayy
uondaniad buibueyd uo 0} payjul| SDINANDY JIdquiaw Ajiwey 3|gisuodsal uey) |oJ Ja1ealb e Aeyd
SN>0j 0} pauapeoiq aq e bulaq pue pjoyasnoy ay3 buiuuni ajiym sinauaidaljus uswom seale [ednJ ul JApuauy Ajiwey,
0} paau Aew adods ay} ssauisnq 19y} abeuew sinauaidaljus uswom JO sIaquiaw Ajiwey jey)  sinauaidasiud  Se Spunodde yueq sadueuy
44V JO uoIdUNy 310D B sa|qeus syonpoud |epueuy moy 3ybiybiy ey sem Apn3s ay} wouy uswom Jo uondadiad ay) abeuew
syuasaidas siyp ybnoyyy  wnipaly  wnipapy S1}IAI30R JO UbBIsap ay} wioyul djay ued Y4y Y4y Buipuy buisudins auQ patep 3y} asealdu| pInoys uapy

-9oeds Sy} ul

s10}oe [e20| paduaadxa
pue saypueiq 454
uaMIaq ssad0id |elasel
QY1 yibuauis 01 15£|eyed
e SB 1O INQ SOA[RSWIY}
S1IAI}OE 353U}
juswia|dwi 1o uo aye}

uopesynsnr

‘AgD 03 WIIA

||_J OYM SI9WI0ISND SS_UISNG USWOM Joj Ad1jod
1paJd 419yl Isnfpe ued s4S4 moy a1o|dxa os|e
ued Y4y ‘Aj91e40daS "AGD JO SWIIDIA O} SIIIAIDS
apIroid 1ey3 SOON JO UOIIRWIOJUI 1DBIUOD

QY3 urejuod pinoys 19ydwed ayj ‘AgoD 01
WDIA ||B) A3Y) P|NOYS SS92DE 0] SI9WI0ISND o)
sayduelq 419y} ut 9cejd ued s4s4 1eyy 19|ydwed
92IN0saJ AUNWWOD e 9)Idwod ued Y4y

1edw| | Ayjiqisead 9|0y s, 44V

Jauyed pesn

olL'eloc

Ul JUD|OIA [BUOIIOWS IO
‘lenxas ‘|ed1sAyd ‘jesnods
pacuauadxa aney
paLIeW BJe JO paliIew
U99q dARY OYM USWOM
40 1u213d 9 ‘A9AINg
y3eaH pue siydesbowaqg

dnoip 106ie] | uoOnEPUBWIWODSY

WLION [e1nos

48



Gendered Social Norms Diagnostic and their Impact on Women's Financial Inclusion in Rwanda

uoneoynsnr

1oedw|

Aujiqiseaq

‘papn|axa Ajjepueuy ale

oym 950y 1964e) 12} SUOIJUSAIDIUL JSPISUOD
01 Juepoduwil S1 31 ‘papn|dul Aj|eIDUBUY 31B OYM
950U]1 10} 21 SBUIUIRI) YdNS 1Y) USAID “WdY)
139J0 A[3ua.1ind Jou op oym sds4 Aq pajedijdai
3¢ ued sbuluiely Ayjiqeded [eppuUeUY JO S|PPOW
|Nyss930ng ‘Buiuies) yoam-omy e ui aedpnied
0} S1U3I|> 9A13d3dsoud pue SJuSI|D MAU ||e SIDHO0
Apnis ayy ut paredpinied 1eyl ds4 sauQ ‘Abarens

9|0y S, 44V

Iaued pean

sjulelIsuod)

dnoun) 1961e)

uoljepuswiwoday

WION [e1nos

49



Gendered Social Norms Diagnostic and their Impact on Women's Financial Inclusion in Rwanda

Annex A: List of Stakeholder Klls

List of stakeholders interviewed

GOVERNMENT

1 Ministry of Gender and Family Director General

Promotion (MIGEPROF)

Silas Ngayaboshya

2 Gender Monitoring Office
(GMO)

Florien Rurihose,
Rebecca Asiimwe

Deputy Chief Gender Monitor,
Director of Gender Monitoring

3 Burera District Office Theophile Mwanangu Vice Mayor in Charge of Social Affairs

4 Nyagatare District Office Noella Kaneza, Joint Action Development Forums (JADF)

Officer

Jane Mbabazi Gender Officer

5 Rubavu District Office Ishimwe Pacifique Vice Mayor in Charge of Social Affairs

6  National Bank of Rwanda (BNR)  Ingrid Cyuzuzo & Financial Sector Development and Inclusion
Department Manager
Senior Analyst for Financial Inclusion and

Rita Kayibanda
y Education

FINANCIAL SERVICE PROVIDERS

7 Réseau Interdiocésain De Concilie Mukasoni Director of Credit

Microfinance (RIM) Ltd.

8  VisionFund Rwanda Grace Dushimimana Chief Executive Officer
9 Urwego Bank Jimmy Rutabingwa Deputy Chief Executive Officer
10  Urwego Bank Alphonse Cyiza Loan Officer in Burera

CIVIL SOCIETY ORGANISATIONS

11 Rwanda Women Network Andrew Ndahiro Programme Manager
12 Women for Women Beatrice Biyoga Executive Director
13 Care International Geoffrey Kayijuka Head Of Programmes
Glycerine Niyibizi Financial Inclusion Technical Advisor
14 Rwanda Men'’s Resource Centre  llaria Buscaglia Head of Programs
(RWAMREC)
15  Specialised Cluster of women, Therese Sekamana Chairperson

youth and people with disability

entrepreneurs
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